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SYSTEM AND METHOD FOR ENABLING AN
ADVERTISEMENT TO FOLLOW THE USER
TO ADDITIONAL WEB PAGES

CROSS-REFERENCE TO RELATED
APPLICATIONS

This application is a continuation of U.S. patent applica-
tion Ser. No. 16/169,979, filed Oct. 24, 2018 entitled,
“System and Method for Enabling an Advertisement to
Follow the User to Additional Web Pages,” which is a
continuation of U.S. patent application Ser. No. 14/465,089,
filed Aug. 21, 2014 entitled, “System and Method for
Enabling An Advertisement To Follow The User To Addi-
tional Web Pages,” which is a divisional of U.S. patent
application Ser. No. 13/073,945, filed Mar. 28, 2011 entitled
“System and Method for Enabling An Advertisement To
Follow The User To Additional Web Pages,” which is a
continuation of U.S. patent application Ser. No. 10/748,681,
filed Dec. 31, 2003 entitled “System and Method for
Enabling an Advertisement To Follow The User To Addi-
tional Web Pages,” which claims priority to a provisional
application, U.S. Provisional Patent Application No. 60/516,
281 filed Nov. 3, 2003 entitled “System and method for
delivering interne advertisements that change between tex-
tual and graphical ads on demand by a user,” the disclosure
of all of which are hereby incorporated by reference in their
entirety. This application is also related by subject matter to
U.S. patent application Ser. No. 10/748,682 entitled “System
and method for delivering interne advertisements that
change between textual and graphic ads on demand by a
user.”

FIELD OF THE INVENTION

This invention relates to systems for and methods of
providing an advertisement that snables a user to obtain
additional Internet-based content while still viewing the
advertisement.

BACKGROUND OF THE INVENTION

Internet users are often subjected to large quantities of
ads. Many of these ads are graphical in nature, as graphics
provide much information. However, graphical advertise-
ments require more storage and take longer to transmit than
small text advertisements. In addition, graphical advertise-
ments can be distracting and intrusive.

Advertisers are motivated to make their advertisements
catch people’s attention. Accordingly, advertisements can be
quite garish and obtrusive, forcing the user to wait or
somehow take action. Users generally have little control
over the display of these ads (other than to not visit certain
web pages).

Such tactics frequently serve to annoy the user. As a
result, online ad-blocking software has been developed. This
software can prevent many types of ads from displaying on
people’s computers. The annoyance factor of ads today
causes many people to not want to investigate what the ads
are offering, even if they really offer something useful.
Clearly, people are not happy with existing advertisements,
such as graphical banners.

While existing systems allow advertisers to present graph-
ics, they fail to provide effective and desirable advertise-
ments that have a low annoyance factor for users. These and
other drawbacks exist with current systems.
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SUMMARY OF THE INVENTION

The various embodiments of the systems and methods
described herein may comprise a computer-implemented
method for advertising comprising the steps of delivering an
electronic advertisement comprising one or more menu
options and a reference to a network location for retrieving
specified content associated with each menu option for
inclusion in a first electronic document, receiving a selection
of one or more menu options from the electronic advertise-
ment and delivering a second electronic document including
content from the referenced network location associated
with the menu option selected, the second electronic docu-
ment including the electronic advertisement.

The accompanying drawings, which are incorporated in
and constitute a part of this specification, illustrate various
embodiments of the invention and, together with the
description, serve to explain the principles and advantages
of the invention.

BRIEF DESCRIPTION OF THE DRAWINGS

FIG. 1 depicts an exemplary electronic document includ-
ing a morphing advertisement in a first display format
according to an embodiment of the present invention.

FIG. 2 depicts an electronic document including a mor-
phing exemplary advertisement in a second display format
according to an embodiment of the present invention.

FIG. 3 depicts a system for delivering one or more
morphing advertisements according to an embodiment of the
present invention.

FIG. 4 depicts an exemplary system for receiving and
delivering morphing advertisements according to an
embodiment of the present invention.

FIG. 5 depicts an exemplary electronic document includ-
ing one or more morphing advertisements in a first display
format according to an embodiment of the present invention.

FIG. 6 depicts an electronic document comprising a
morphing advertisement in a second display format accord-
ing to an embodiment of the present invention.

FIG. 7 depicts an exemplary electronic document gener-
ated upon selection of a menu option in a menu-driven
advertisement according to an embodiment of the present
invention.

FIG. 8 depicts another exemplary electronic document
generated upon selection of a menu option in a menu-driven
advertisement according to an embodiment of the present
invention.

FIG. 9 depicts a schematic diagram illustrating the
exchange of information and requests between an end user
system and a content/search and advertisement system
according to an embodiment of the present invention.

FIG. 10 depicts a method of using one or more morphing
advertisements that enable a recipient system to modify the
appearance of an advertisement based on a user request
according to an embodiment of the present invention.

FIG. 11 depicts an exemplary interface through which an
advertiser may provide information to be included in a first
and second display formats (e.g., unexpanded and expanded
formats) of a morphing advertisement according to an
embodiment of the present invention.

DETAILED DESCRIPTION OF EMBODIMENTS

The following embodiments are illustrative of various
aspects of the invention morphing advertisement in an
electronic document. In addition, various sub-headings are



